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Resumo
The present study aims to investigated the mediating role of body dissatisfaction in the
relationship between physical appearance concern and use of slimming products. This
research explores a mediation model built through PLS-SEM technique in a sample of 850
adult women. The results show that body dissatisfaction partially mediates the effect of
physical appearance concern on the intention to use slimming products. In addition, the
study contributes to extent knowledge around the theme throughout explanation,
antecedents, and mediator to intention to use slimming products. Regarding this issue, results
point out that physical appearance concern increases women' body dissatisfaction, as it
reinforces the relationship and increases intention to use slimming products.


